


Andrew: tell background



Andrew: The researchers had received funding from NSF and were looking to comply 
with its expectations for sharing their video and data with other researchers and the 
public. The NSF’s DMP policy recognizes sharing data with the public among 
activities associated with broader impacts...



Andrew: The authors first explored sharing data through their publication. However 
after having their manuscript accepted and reading their journal’s Publication 
agreement they were concerned about signing over the copyright to not only their 
article and its figures to the Press, but also the copyright of their video and data. They 
wondered if there was a way to share their video and data and yet preserve their 
copyright to their video and data at the same time.



Andrew: So instead of providing the video and data files to their journal’s publisher 
and embedding the video into their article the authors deposited it and their data files 
into the Brown Digital Repository (BDR) so that they could then cite the video and 
data and link to it within the manuscript; this way readers could then discover and link 
out to watch the video. Depositors in their universities’ institutional repositories like 
the BDR keep their copyright. Institutional repositories like the BDR are usually 
located in the Library and provide storage, preservation, and dissemination through 
online discovery and access. 



Andrew: Many IRs like the BDR provide digital object identifiers (DOIs) for authors to 
cite their data within their publications. The authors’ article uses their data and video 
DOI from the BDR for in-text and bibliography citations. Depositing and citing data in 
an IR has proven to be more sustainable than citing data on a researcher’s website.



Andrew: Here is the data record for the authors’ data and video within the BDR; notice 
the original license that was assigned to the video by the authors...



Andrew: The license they chose did not extend their permission for a user to make 

what is known as a derivative (transform or remix) of their video. Edit the 
length of video (add or remove material)
Soundtrack (music, voice overs)

Edit (Remove, change, add) subtitles

Create new iteration using part or entirety of content 
of the video



Andrew: After their paper was published, the authors’ institutions created press 
releases. Andrew: The press releases followed expectations for citation and did not 
make any derivatives of the authors’ video. 

● Names the authors 
● Highlights work by female scientists
● Highlights work by graduate students
● Link to the article
● Link to the video



Andrew: The YouTube embed we had created for sharing the video in the press 
releases began to receive a lot of attention.



Andrew: And then all of a sudden we began to notice somewhat unwelcome attention 
from online media outlets...



Andrew: What Hope and I observed was that some media were not following what we 
had expected to be the norms of scholarly communications, such as citation of the 
publication, attribution for the authors and video creators, and adhering to the terms 
and permissions of data creators. We then wondered if this were true across all of the 
media coverage. 



Andrew: So we decided we would actually take a closer look and analyze the content 
of the internet media articles by designing a rubric to collect data related to our 
questions.





Andrew



Andrew: For the document analysis we each read through the articles and watched 
any related videos that were linked or embedded. This is what we observed.



Hope: Reports observations AAAS video - 47,575 views (as of April)



Hope: In  the cases when sites created derivative video creators were repeatedly 
reduced to “footage”...Disco-porn music kicks in around 45 seconds in... “Cuddle 
another day” pun. Where do viewers see the scientists?



Hope: 
Article

● SO WRONG: “Scientists have observed the species mating in the lab, but no 
one had seen the invertebrates get busy in the wild before.” 

● No mention of paper, BDR, etc. Only JA and Brown University are mentioned.
video 28,654 views (as of April)

● Mentions scientists
● Footage credit in upper left for last 4 seconds of video 



Hope: video (the NYT video offers no info on number of views on its own platform)

● Beginning of video, all attribution is the narrator/reporter and other folks: 

“Cuttlefish Battle by ____” (see picture)

● Narrator does say they were scientists

● Later refers to “brown university researcher and her colleagues”... made the 

video and “just released it” (like they were keeping it secret).

● At end, attribution for “footage” as well as research attribution (see pictures)



Hope: Watching this makes you think James Gorman and the video producers 
actually recorded the video and did the research...



Hope: The final seconds of the NYT’s derivative video flash the creators names as 
well as a citation for the article sans DOI...



Although NYT does not share number of views of videos on their own website their 
Facebook page does. 



Hope: Now compare these three “venerable” media publishers to sites like Gizmodo, 
Mashable, and the like and we see some surprises. Here is a Buzzfeed-like site 
called Pickle based in Australia. 



Hope: So indeed, despite the salacious headlines and sensationalized coverage, we 
noticed that in many cases these internet media sites were following more scholarly 
communication norms than we had assumed.



Hope presents findings...



Hope: Reports findings



Hope: Once a story goes viral there can be a darker side to the internet that will be 
out of the hands of the scientists. There will be trolls. There will be people who miss 
the point, who get the science wrong.



Hope: Play video: 

https://www.facebook.com/steve.baragona/videos/10154695663798691/. And yet 

there will also be bright spots sharing your work with the public such as creative 

people who will surprise you and take your work and do some very weird and yet 

wonderful things with it...again even though we exclude social media for this particular 

paper, you can see there is some rich material here for further study...who knows 

what other transformative works exist out there like this one created by a science 

hobbyist employed at Voice of America...

https://www.facebook.com/steve.baragona/videos/10154695663798691/


Hope: Arguably, the venerable media sites took some liberties with the fair use of the 
scholars’ copyrighted work by using quite a lot of the authors’ original work and then 
redistributing the transformed work (and one could even argue they did so for a 
commercial purpose since these sites derivative videos, even if freely available to 
view online, have advertisements, which was also prohibited by the creators’ original 
license)...So it’s ethically murky but not necessarily rises to the level of copyright 
infringement.



Hope: - Put something in writing even just an email; it could also be a short 
contract-like document stating what “attribution” means. Specifics, like, the 
number of seconds the attribution must show up in a video, how the attribution 
appears (filmed by A & B of such and such universities for such and such 
research), including a photo of researchers if that’s what they want, etc. An 
institution could even create a template document for researchers to use. It 
seems like this might be something the media office at Universities might want 
to be involved with (to make sure they mention the University, for one). 






