~ was supposed to have influenced him as a

l Catholic but has since lost his faith.

Donahue said, “I don’t pray anymore,
- Sister. Somewhere along the way 1 de- |
~ cided God was neither Santa Claus nor an |
- egomaniac who needed to be adored all

 the time.”

The letter was accompanied by a re- :
- production of an alleged personal note |
~ from Sister Mary Andrew to young Phillip.

- It was dated “June, 1953.” The letter and
handwriting were headlined 1n the Post,

“Confession of a Fallen Schoolboy.” But |
after their publication, Donahue made an- |

other striking confession: Sister Mary

- Andrew didn’t exist, and the handwritten |

"~ note was a fake.

Donahue admitted the fakery to Catho- |

lic News Service and the Washington

- Post. But he 1nsists that the sister exists |

- and that he changed her name only to
protect her privacy.

Newspapers should have known better |
than to trust Donahue on Catholic mat- |

~ ters. Post reporter Howard Kurtz called

him a “lapsed Catholic.” He is so lapsed
that he mocked the church’s teaching |
~against homosexuality by featuring a ho- |
- mosexual wedding on his May 17 |

- (WRAP) campaign. Send $6 for a WRAP

~ television show.

The letter to Sister Mary Andrew went
- even further, accusing Cardinal O’ Connor
- of being “sinful” 1n prohibiting a homo-
~ sexual Catholic group called Dignity from
- meeting 1n St. Patrick’s Cathedral.
' But things haven’t changed that much.

- The first guest on Donahue’s program |
when 1t began 1n Dayton, Ohio, 1n 1967,

was noted atheist Madalyn Murray O Hatr.
Human Events

‘Playboy,’ ‘Penthouse’

- advertisers cited

~ The following companies were among
~advertisers 1n the October 1991 1ssue of
leading porn magazines:

eYork. NY, 10017 Phone 212 880 5000
- young boy. The letter, featuring attacks
on Roman Catholic figures such as New
York’s John Cardinal O’Connor, de- |
scribed how Donahue was raised a

Cool Whip whipped cream, Jell-O desserts,
Kraft food products, Philadelphia cream
cheese, Sanka coffee.

RJR Nabisco, Chrm. Louis Gerstner, Jr., |
~authorities 1n Jerusalem ca. 30 AD.”

O West 57th St., 48th Floor, New York, NY,
10019, Phone 212-446-5700, Bubble Yum
chewing gum, Chips Ahoy cookies, Oreo
cookies, Planters peanuts, Ritz crackers,
Wheat Thins crackers.

Porn Awareness Week

activities planned

Many AFA chapters, churches and other
pro-family groups across the country are

conducting special events during
Pornography Awareness Week October 27-
November 3. They will be sponsoring public
forums, speaking in local civic meetings,

~ preaching sermons, writing feature articles
for local media outlets, offering resources

to local pastors and law enforcement

officials, and recognizing businesses that

do not sell pornography.
The purpose of the annual event 1s to
raise public awareness ot the problem of

pornography in local communities and in i cathered August 25 to pat each other on

the nation. AFA encourages groups who
have not yet made special plans, still to do
SO.

One popular nation-wide effort 1s called
the White Ribbon Against Pornography

packet to Morality in Media, 475 Riverside

Drive, New York, NY 101135, or call MIM
at 212-870-3222.

Day.” (See following article.)

‘Turn Oftf TV Day’ set during

Porn Awareness Week
Last year a Delaware mother of two

~ launched a successtul statewide “Turn Off
- TV Day.” Mrs. Vicki Riley, who also heads

the Delaware organization Concerned
Viewers tor Quality Television, has worked

- with numerous national groups this year to

The concern was expressed over
wording 1n a World Almanac item about
the Christian faith: “Jesus, a Jewish
preacher, was said to have been killed by
the Romans at the request of Jewish

Mr. Hotfman was kind and cordial 1n
his' “cofrespondence, “but  he" 'was
disappointed that some AFA supporters
had expressed “indignant condemnation”™
in their letters to him. Others, he said, had
been “discourteous.” There 1S no excuse

~ for either.

Mr. Hoffman wrote to AFA: “The

inconsistencies [of the WA report] to which
your article referred were unfortunate,
and have been corrected for the 1992
edition.”

AFA appreciates the spirit of Mr.
Hotftman’s correspondence, and strongly
urges all who write letters 1in support of
Christian values to use the spirit of Christ
as an example 1n their correspondence.

Hollywood stars offer

- extravaganza of perversion
Hollywood’s biggest television names

the back, present each other trophies, and
fill the living rooms of America with more
than two hours of filth and perversion.

It was, of course, the annual EMMY
AWARDS program on the FOX network.
Countless presenters and recipients made
use of their restricted time before the

- camera to spew out jokes about genitals,

~ bestiality, 1ncest,

An easy at-home project for parents and | masturbation and more.

families is the October 29 “Turn Off TV |

homosexuality,

The apparent “highlight” of the evening

~ for the gutter-minded crowd was the
~lengthy monologue on masturbation

delivered by one of the featured comedians.
Top advertisers were: Chrm. Ralph S.

Larsen, Johnson & Johnson, One Johnson
& Johnson Plaza, New Brunswick, NJ

08933, TOLL FREE: 1-800-526-3967,
Acuvue disposable contact lens, Band-

- Aid adhesive bandages, Johnson’s baby

products, Tylenol pain medicine.

"Will art support the artist or will the artist support the art? Mem-
bers of the Inspirational Producers Guild have a similar situation. They
are doing a challenging thing in supporting that which they cannot see
and cannot feel. We who are Christians have refocused our appetites.
Regarding the arts, the future is limitless, and evangelism is natural.”

--Jeannette Clift George, founder, A.D. Players

The Inspirational Producers Guild is led by industry professionals who are committed to writing, produc-

ing and marketing top-quality entertainment in the tradition of Chariots of Fire, Jesus and The Hiding Place.
The purpose of the Guild is to identify and organize people who desire television and film releases that
portray positive role models and uphold traditional values. Our goal is to create a voice for values-driven

programming that proclaims there 1s a market for family-oriented entertainment.
We have already had enthusiastic responses from thousands of people. Our goal is to find at least 1,000
people in each state who will join with us in bringing a new breed of motion picture to the movie theaters, video

stores and television screens of our communities.

Become a member of the Inspirational Producers Guild now!
And get these exciting bonus benefits:

SILVER MEMBERSHIP ($95)

* Your choice of two of our featured videos

* Membership card

* Subscription to our newsletter, The Slate

* Four tickets to our first motion picture release
(Watch for the release this fall of Where the Red

Fern Grows Part II) o

Let your voice be heard... Join the Guild today and make a dlfference'

—'F

Clip out the membership form below and join the Guild now!

Chrm. Roberto C. Goizueta, The Coca-

.  coordinate a similar effort across the nation.
R : Cola Company, P.O. Drawer 1734,

. ; E ' A) Inc.. Pres. = Here 1s a way to make an impact with |

Setfs)ig?r?lbnfritiroglz%([EJ;S 2503:: ’Streeei - TV decision-makers without leaving your | Atlanta, GA 30301, TOLL FREE: 1-800-
Long Beach, C A 90801. Phone 213-835- ‘ home or spending a penny!” says Mrs. 222-1600, Coca-Colasoftdrink, Hi-Cfruit
6177, Pioneer stereo eqdipment Riley. “Just leave the TV off on Tuesday, @ drink, Minute Maid orange juice, Sprite

Inspirational Producers Guild Please check one: V HS video selction(s) is/are:
6126 San Ramon [0 BRONZE membership ($60) [0 THE HIDING PLACE

Corpus Christi, TX 78413 O SILVER membership ($95) [0 CHARIOTS OF FIRE

[0 GOLD membership ($500) O THE MISSION
Renewals are less! [0 Please send me additional

F S
i .
! :
: :
October 29.” soft drink. | §
; | L hrm. Paul | iz . s : : :
i Flrs;eal;()k] é%te%ggﬁggfl ogyt%e(rite?nDrl?/lel ~ AFA urges supporters to participate in . Coionisg Please indicate: tickets instead of the videos. |
Stoughton, MA, 02072, Phone 617-341- | this event. | Address [J Payment enclosed i | i
5000, Reebok athletic and casual footwear | World Al d Send AFA Resp()nses | Cit [0 (Do not send cash. Make check payable to: Inspirational Producers Guild.) |
~and apparel. J AF?:; dmanac r(ilslzon > Please send AFA copies of re- | ] J— [ Please bill me. i
V.F. Corporation, Chrm. Lawrence R. MRS TS AR AR 1 . baei State/Province [0 MasterCard OO Visa OOAmerican Express ;
Pugh, P.O.Box 1022, Reading, PA, 19603, = courtesy in correspondence PlIES you receive Irom adverus- : Card # Expires
IPihon_f: 215-378-1151, Jantzen \;lothirllg, World Almanac EditorMark S. Hoffman | SECERGHCRULID SV ERICERPINET | ZIP ST ey N i
_ C]f;hézéns’ T IR , X;;t;nﬁ?qh‘iguizgéﬁg&q l;ggitoizigh;;&lz _send ks Cllpplngs OB 1amily f Telephone (__ ) Or become a member by phone. Call toll free: 1-800-525-6301 .
\ Penthouse: number’ of letters from AFA Journal readers P Your help is deeply ap- ; with your American Express, Visa or MasterCard. :
: Philip Morris, Incorporated, Chrm. | after AFA reported on a poorly worded e preCIated. e e T T T T ¢ T ' T F T P T T " T T T T T F
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