
Advent & Christmas
THE Classic for Simplifying Christmas!
Unplug the Christmas Machine :-)
A Guide to Putting Love and Joy Back
into Your Holiday Celebration
Jo Robinson and Jean Coppock Staeheli

With thoughtful sug-
gestions, creative exercises and
answers to often-asked ques-
tions, this book helps people
create celebrations that give
them joy and satisfaction.
207 pp. $9. UNPLUG

Leader’s Guide to
Unplug
the Christmas
Machine Workshop

This resource guides
leaders to create a four hour
workshop that helps participants clarify their beliefs and
make realistic plans for more joyful, meaningful celebra-
tions.

The Participant’s Manual is in the Leader’s Guide
and it can be photocopied. It's also available separately
(with quantity discounts).

Workshops leaders, even if you already own the
Leader’s Guide, now you can save yourself the hassle of
copying and assembling the Participant’s Manual - for as

little as $1 each!
3-hole punched, unbound. $10. LGU-A
Participant’s Manual, 1-9 copies, $2 each; 10-24, $1.50
each; 25 or more, $1 each. PMLGU-A

Behold That Star
A Christmas Anthology

These stories, poems and carols are meant to “bring
to Christmas something other than tinsel and outward
show.” The beautiful linoleum prints by Maendel give
added life to these wonderful read aloud, little known
classic stories. 368 pp. $16. BTSACA
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Stories to Read
Aloud of Alone

A Christmas Reader
These old and new

stories, well-loved poems
and a prayer reflect the true
spirit of Christmas. 24 pp. $3
XMREAD-A

A Christmas
Collection

Remember the real
reason we celebrate by sing-
ing a carol, reading a Christ-
mas story or listening to ac-

tual stories of special gifts. 24
pp. $3. XMCOLL-A

A Christmas Sampler
Celebrate Christmas with
this collection of classics and
stories from different coun-

tries, and learn greetings in
31differentlanguages. 28 pp.
$4. XMSAMP-A

The Christmas
Stories Set
All three collections at a spe-
cial price. $8. XMSET-A

Let’s Talk About
Christmas Worksheet
Atool for making this Christ-
mas truly celebratory in the
spirit of Christ’s birth. 4 pp.
$1. LETS-A

Simplify & Celebrate!
Embracing the Soul of
Christmas

This big collection
shows how to have a more

meaningful, less commercial
celebration. The book in-
cludes numerous medita-
tions on the readings for Ad-
vent through Epiphany for
personal and group reflec-
tion, sermon preparation,
etc., as well as ideas, articles,
stories and activities for fami-
lies and church leaders.

Over 25 writers, in-
cluding Joan Chittister,
Michael Crosby, Mike and
Kathe Sherer, Carolyn
HardinEnglehardt, TomSine
and Milo Thornberry.
200 pp. $16. S&C1
x City, IA 51106. 800-821-6153,

Worshippers of
Consumo,
we have

Alternatives!
Some of them

are in this catalog.
Alternatives Challenges

Consumo

Consumo, Overlord of Over-
consumption, is being challenged
this fall during the high holy season
of“Consumas,” commonly mistaken
for Christmas. Alternatives for
Simple Living calls Consumas -pro-
nounced Con-SOOM-us - as “The
REALLY Big Con.”

Consumo is worshipped by
almost everybody in North America.
Consumo - or Big C - appears in
many guises, as a woman, a man, a

child, as Santa Claus. Big C is the
national god of North America, the
god of US.

Alternatives produces inex-
pensive tools to help people deal
with ‘Consumo’ or ‘Affluenza’ or
whatever we choose to call the North
American addiction to overcon-

sumption.
The worshippers ofConsumo

exhibit an attitude based on fads
and sex appeal, the lifestyle of the

privileged. The followers ofConsumo
strive to live... and strive and strive
and strive. The alternative is Simple
Living.

Almost everybody likes
Simple Living. Even the worship-
pers of Big C agree with Simple
Living. But they think Simple Living
is boring and they live according to
Big C. Simple Living is based on the
joy of relationships, not the burden
of stuff. It is supported by virtually
all the major religions of the world.
Simple Living is promoted by a small
group of organizations and indi-
viduals who truly believe that the
way of Big C is destroying the world.
Big C is promoted by an incredibil-
ity wealthy and powerful advertis-
ing and entertainment industry.
“Consumo Must Go!” Campaign
Kit: media release, blurbs for
newsletters, a skit and more. $5
postpaid. Code: CONSUMO
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