his chambers to ask her out and make
sexual innuendo. Later scenes include
thinly veiled—very thinly veiled—
comments describing his arousal.

[t’s a double whammy—men 1n
authority, as a matter of course, sexually
harass women; and a man who openly
states an anti-pornography position can
not be trusted.

Bringing this to family-time were:
Chrm. Richard J. Mahoney, Monsanto
Company,800 N. Lindbergh Blvd., St.
Louis, MO 63167, Phone 314-694-7625,
ax 314-694-6572, Equal sweetener,
Metamucil laxative, NutraSweet, Wear
Dated carpet.

Chrm. S. Daniel Abraham, Thompson
Medical Company, 919 Third Ave., New
York, NY 10022, fax 212-415-7171,
TOLL FREE: -800-521-7857,
Cortizone 5 itch medicine, Dexatrim diet
capsule, Slimfast diet aid.

Dr Pepper, Ford support
Walters' sex talk with
celebrity subjects

Anyone who witnessed Barbara
Walters discussing the size of actor Parker
Stevenson’s genitals with Stevenson’s
wife will surely find 1t difficult ever again
to take the “journalist” seriously.

It was the BARBARA WALTERS
SPECIAL, January 29 on ABC. Walters
first mterviewed Phil Donahue and his
wife Marlo Thomas. Late 1in the segment
Walters introduced some of the perverse
topics (lesbian strippers, obese male
strippers) of recent DONAHUE shows.
The three tittered through the subjects as
1t they are serious fare about which normal
adults could conduct sane conversation.

Walters last asked Donahue and
Thomas about their sexual relationship.

“We’re still horny,” was Donahue’s
reply.

End interview.

Next, Walters asked actress Kirstie
Alley about vulgarities the actress used at
the Emmy Awards ceremony when she
thanked hubby Parker Stevenson “who
has given me the big one for the last eight
years.”

Walters 1nsulted viewers with her
question: “What did you mean by that?”

“Imeant ‘the bigone!’” Alley repeated.

“You mean, sexually, ‘the big one?’”
Walters asked with serious face.

“Absolutely.”

“I see. That’s what you were thanking
him for?” Walters doggedly pursued the
line of questioning, as 1f the man’s penis
size 1s of paramount importance to
families—who might have foolishly
thought a network “journalist” would
focus on interesting and newsworthy
aspects ot her subjects’ lives. Certainly,

few would have anticipated dialogue like
that of a sex sideshow.

But Walters didn’t appear to have a clue
that her salacious, gutter conversation was
an affront to serious journalism, to prime-
time viewers, to good taste, and to common
decency.

Advertisers who helped bring this trash
to family-time viewing included:

Pres. John R. Albers, Dr Pepper/7-Up,
Inc., Post Office Box 665086, Dallas, TX
75265, Phone 214-360-7000, fax 214-360-
7980, Dr Pepper softdrink, 7-Up soft drink,
Welch’s Soft Drink.

Chrm. Harold Poling, Ford Motor
Company, Post Office Box 1899, Dearborn,
MI 48121, Phone 313-322-3000, Ford
motor vehicles, Lincoln Continental
automobiles, Mercury automobiles,
Motorcraft automotive parts.

Hallmark brings

quality movie

Hallmark Hall of Fame aired O
PIONEERS on CBS February 2, 1992.
Willa Cather’s classicnovel of alate 18380°s
midwest pioneer woman was a rare
appearance of decency and quality for
prime-time TV.

Alexandra 1s about 20 years old when
her father dies and makes her promise to
keep the family’s Nebraska farm going at a
time when neighbors are giving up and
moving out every day. With three younger
brothers and her mother behind her,
Alexandranot only fulfills the promise, but
enlarges family holdings to the extent that
two decades later, two of her brothers also
head successful adjoining farms. Conflicts
develop when her brothers fear she’s going
to marry and they will no longer have any
claim on the old home place.

Not a word of profanity was used in the
movie.

Sole sponsor was: Chrm. Donald J. Hall,

Hallmark Cards, Inc., P.O. Box 419580,
Kansas City, MO 64141, Phone 816-274-
5111, fax 816-274-5242, Dakin toys,

Crayola crayons, Hallmark cards.

Coke ad pushes

lllicit teen sex on
ABC's ‘Doogie Howser’

Eighteen-year-old Doogie thinks he’s
not a man because “‘a man has lots of sex,”
in the January 15 repeatof ABC’s DOOGIE
HOWSER, M.D. The teenage surgeon tells
his psychiatrist, “Being a virgin is driving
me nuts!”

As Doogie’s girlfriend Wanda leaves
for art school the next day, he has planned
a romantic evening to end with sex. But
Doogie gets side-tracked by a patient, and
stands Wanda up. He goes to her house the
next morning for sex.

Doogie later tells his shrink that while
having sex with Wanda he had these ““crazy
questions” running through his mind
“Is this right? Should I be doing this?”
These questions—<clearly 1rrational and
1llogical—were the episode’s only hint at
interjecting any traditional moral values.

Having 1llicit sex 1s unquestionably a
good thing for Doogie and Wanda. He
recorded 1n his computer diary: “"There’s
a difference between having sex and
making love. Wanda and I made love.
And even though she’s 2,000 miles away,
[’ve never felt closer to her.”

The Vic Rauseo-Linda Morris script
was produced by Joe Ann Fogle, Mitchell

ee Katlin and Nat Bernstein.

Among advertisers was: Chrm. Roberto

. Goizueta, The Coca-Cola Company,
.O.Drawer 1734, Atlanta, Ga 30301, fax
04-676-6792, TOLL FREE: 1-800-222-

1600, Coca-Cola soft drink, Hi-C fruit
drink, Minute Maid orange juice.

olitically correct
BC cartoon series

as much profanity

ABC’S new CAPITOL CRITTERS

rime-time cartoon series champions
liberal tenets asitridicules Ronald Reagan
in the January 31 episode written by Nat
Mauldin and Dayna Flanagan. Series
characters are mice who live 1n the White
House. These mice, however, are not your
ordinary mice; they know how to curse a
lot and how to denigrate conservatives.

In one sequence, one mouse explains
to a visiting cousin as they enter the Oval
Office, “Too bad the last guy left; all he
ever did in here was sleep.” Later scenes
feature a senator reading a porn magazine
during debate, and a senator who 1s
accepting bribes. A pair of bird characters’
mannerisms and voices lend homosexual
innuendo to the dialogue. The macho mice
are “humiliated” to have to be rescued by
the birds.

Among the advertisers was: Chrm.
Edwin L. Artzt, Procter & Gamble, P.O.
Box 599, Cincinnati, OH 45201, fax 513-
562-4500, TOLL FREE: 1-800-543-
71276, Cover Girl cosmetics, Crisco o1l &
shortening, Folger’s coffee, Pampers
diapers, Sure antiperspirant.

Send AFA Responses

Please send AFA copies of re-
plies you receive from adver-

tisers and other companies.

Also, send news clippings on

family issues. Your assistance

IS deeply appreciated.
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For a donation of $15.95

receive a unit of 4 color checks:

Circle one: duplicates 150 checks
regulars 200 checks

Ship all information and payment to: American Family Association
PO Box 961008

Fort Worth, TX 76161-0008

Information to be printed on checks:

Names
(bold type)
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U.S. Response unconditionally guarantees
Scripture Checks to meet all American Banking
Association standards.
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Phone 1-800-880-0906

To order we need:

1. Voided check (or reorder form)
2. Deposit slip

3. Starting number
4. Choose a series:
Family Series
Original Scripture Checks
Check here for

duplicates (units of 150)

Choose your verse
If not provided we use John 3:16, KJV. If version not noted, we use KJV

___if not provided, will siart at 501

Dove and Cross
Open Bible
Symbol Series

Mail my checks to:

Name
Address
City __
Sorry, we do not print stub checks.

21400/14204




