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characteristics.” Smick goes on to
observe that these firms “are not only
small, but minuscule. Nearly 70% of
new jobs come from firms with 20 or
fewer employees.”

And just as corporate giants are
not providing new jobs for the
American work force, neither are
they providing many new innova-
tions in technology. Most new devel-
opments 1n an industry are launched
commercially by small firms. The
indispensable role played by indus-
try gilants is to rationalize and mo-
bilize the breakthroughs of inven-
tive genius and entrepreneurial
vision and to create economies of
scale together with efficient chan-
nels of distribution which bring the
fruits of innovation and vision to
consumers in quality form at afford-
able prices.

Mediating Structures

However much some of us may la-
ment the bureaucratic tendencies of
large business corporations, how-
ever frequently it may be necessary
to counter the myth of their domi-
nance of the American economic or-
der, still, it is crucial that their vital
role as efficient producers of eco-
nomic goods and services be appre-
ciated and defended. But even more
Important is their position as me-
diating structures between the in-
dividual and the state. And unlike
the state, whose decrees are en-
forced by its police powers, the large
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business corporation has no power
to make anybody work for it, invest
in 1t, or buy its products.

Whereas the state forces us to
subscribe to its services whether we
want to or not, the giant corpora-
tions—and all other business enter-
prises large or small—cannot make
consumers buy their products if they
don’t meet their needs or the price is
too high. No matter how wasteful or
destructive government bureaucra-
cles may be, they tend to grow ever
larger and more mischievous. Busi-
ness enterprises, on the other hand,
that do not produce products or ser-
vices which consumers need at prices
they can afford, go bankrupt, or are
taken over by better managers, with
the result often being a radical
reorganization.

In this context, where the freedom
to succeed or fail is very real, some
business enterprises are not only
successful in surviving, but emerge
as the leaders of their industry. Thus
the competition that breeds excel-
lence not only provides many of the
necessities of life and other good
things at affordable prices to ordi-
nary men and women, but a mediat-
1ng structure is established which can
serve as one more barrier between
the liberty of the person and the
coercive bureaucratic state which
would limit that precious liberty.

The hostility of most politicians
and government bureaucrats to the
free market in general, and to “Big

—

1983

Business” in particular, is well
known. This 1s In many ways a
strange and disturbing phenome-
non. Walter Berns illustrated pow-
erfully the irony of this attitude sev-
eral years ago: “I put it to you that
we shall never see President Carter—
or any other president of the United
States—embrace and indeed plant a
kiss on the cheek of the chief execu-
tive officer of a major oil company,
even though we have already seen
him embrace and kiss the chief ex-
ecutive officer of what is now the
greatest tyranny on the face of the
earth. Secretary Vance has said that
Mr. Carter and Mr. Brezhnev ‘share
the same dreams and aspirations’;
he would never be so impolitic as to
say that of Mr. Carter and the pres-
ident of Exxon Corporation, even
though in this case it is probably
true.”
In defending “Big Business”
against its enemies, 1t 1s not re-
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quired that we approve of all 1ts ac-
tivities, or admire the actions and
life styles of all its representatives.
Many times we may find these rep-
rehensible. It is imperative, how-
ever, that we understand and make
clear to others that the stranglehold
of “Big Business” is a myth; and that,
indeed, the large business enter-
prise, whether consciously or uncon-
sciously, occupies a strategic place
in the defense of liberty. &
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EvERY experienced analyst knows that, unless current transactions build
up permanent capital in the form of good will, they are consummated at
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Business leaders should instruct those at the merchandising fringe

m that no sale is worth-while unless it builds a friendly attitude toward
(IBERTY  the company. Otherwise, the immediate profit is made at the unreason-

able cost of dissipating long-term, intangible corporate assets in the

form of public esteem and good will.
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